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Don’t

Use generous white space to separate content 
and help locate information faster.

Short paragraphs and bulleted lists work best.

Couple them with bold headers, sub-heads and bullet points.

Crowd the Page
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Use 3rd Party

Build/Reinforce trust with familiar “trust badges.” 

SAS

70

Validation
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Get the Visuals Right
Nix the photos of blue-haired ladies in rocking 
chairs and bald men playing checkers. Present 
today’s seniors as active and vibrant.

Pay attention to 
the demographic 
realities of the senior 
market — half of all 
the households with 
people over 65 are 
headed by a single 
person and 80% of 
those are women.

Show real people doing 
things they may not have 
had the chance or the 
money to do when they 
were younger.
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Finally,

Tell them what you expect 
them to do (call, com-
plete a form, follow a link 
or hit the “buy” button).

1.	 Present a compelling offer

2.	 Provide enough information for prospects 
to take action

3.	 Make responding clear and easy

Use an understandable Call-to-Action related to their need.

SubmitSubmit

Fill out form or call:1-800-555-5555

Name: Phone:

See if I Qualify!See if I Qualify!

You may qualify for FREE! 1-800-555-5555

Ask For The Business!

Name: Phone:

{
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OK and

Seniors are readers. So design text to be read, 
not just looked at. 

10 point text typically used for legal copy and footnotes but should be avoided.

24 point and larger will make headlines clear.

20 point is great for a call-to-action.

18 point text is a solid choice for sub-headlines 
and even better bold.

16 point is better.

14 point text is sufficient for large bodies of copy.

12 point copy is good for notes, inserts and legal terms.

Big Type

Bonus:
Headlines are more quickly read in serif fonts.
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Opportunity

If demographic trends hold, some 10,000 people will 
turn 65 today…and another 10,000 tomorrow…and still 
another 10,000 the day after—for the next 20 years!

In fact, the U.S. Census Bureau notes that 
16.1% (almost 1 out of every 6) Americans 
will be over the age of 65 by the year 2020. 

The
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Direct Response

Checklist

An offer

A benefit: give consumers the 
information needed to act

An explicit “call to action”

A way to respond (preferably 
multiple options; a toll free 
number, web form, email or chat)



responsemine.com acquire more seniors

Seniors Marketing

Checklist
Don’t call them old

Plug into search

Utilize email

Accessible & generous expert content 

Appeal to their family & network

Present a concise narrative

Use high-contrast

Test, test, test

Don’t crowd the page

3rd party validation

Get the visuals right

Ask for the business
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About

RMI is an award-winning direct response 
digital agency that helps clients acquire 
more customers. For the past decade, RMI 
has generated billions of dollars in revenue 
for leading brands in the b2b, healthcare, 
travel, and home services channels. For 
more information visit responsemine.com. 

Call today for a free consultation.

Us

Leah Peterson 
Vice President, Client Development

leah.peterson@responsemine.com 
 
Follow us on Twitter:
@responsemine
@acquirecustomer

404-475-0766


